
	
Dear Potential Sponsor:	 
Thank you for considering supporting arts-based activism in your 
community by sponsoring The Girl Project. The Girl Project is a 
unique, grassroots program that provides girls with the creative, 
cognitive, and emotional tools necessary to challenge the 
misrepresentation of women and girls in contemporary American 
media culture. We accomplish this by engaging girls in performing arts education 
experiences designed to develop their confidence and skills as advocates for social 
change. Through the intensive summer program and the related community outreach 
initiatives outlined below, participants in The Girl Project work together to raise their 
voices against the inaccurate portrayal of women in the media, thereby gaining the 
confidence they need to set long-term goals, develop positive relationships and social 
circles, and advocate for social change in their communities. 
 

 The Girl Project is part of Woodford Theatre’s Education Program and has three major 
components: 

The Girl Project (High School) is offered as a six-week summer intensive program. High 
school-aged participants work with professional guest artists from around the country 
through a series of performing arts and creative writing workshops to develop an 
original piece of theatre presented at the end of the program. Eligible students include 

rising freshmen through graduating seniors in high school. 
 

The Girl Project: Next Generation (Middle School) expands the program's 
outreach and impact to middle school-aged girls, who are mentored by 
alumni of The Girl Project. The Girl Project: Next Generation participants 
create a short original performance piece for their family, friends, and 
schools. The middle school students meet for six workshops during the 

semester with The Girl Project leaders and their high school 
mentors. These 90-minute workshops are based on The Girl 

Project curriculum inspired by the mentors’ guest artists. Middle school 
students (6th-8th grades) are eligible for this program. 
 

Voices Heard (Community Event Program) unites artists from around the 
Central Kentucky region for a weekend of performances at Woodford 
Theatre. Voices HEaRd features performances by The Girl Project alumni 
and artists as well as local theatre artists, singer/songwriters, dancers, and 
poets of all ages. Proceeds from the event support The Girl Project and a different local 
community partner each year. In 2017, more than 47 artists hailing from Louisville, 
Paducah, Lawrenceburg, Lexington, Versailles, and Georgetown were involved in the 
showcase. Eligible artists are ages 13 and up. 
 

Sincerely, 
The Girl Project Team 

 
 

 

The Girl Project is a unique arts-meet-activism program designed to inspire, 
educate and empower girls of all ages to challenge the misrepresentation of 

girls and women in American media culture through performing arts education.	

Vanessa Becker Weig 
Co-Founder & Program Director 

Ellie Clark 
Co-Founder 

Margaret McGladrey 
Cross-Peer Mentoring Founder  

 
Jeni Benavides 

Lead Guest Artist 



 
PRODUCING SPONSOR - $2,500 
This sponsorship will offer the opportunity for a girl to participate in The Girl Project, offer 
a travel stipend and lodging for an out-of-state guest artist, and fund a resident lead 
guest artist.  

Ø Logo recognition in the Woodford Theatre season 
program on the education page 

Ø Full-page front inside cover ad placement in The Girl 
Project event programs 

Ø Logo recognition in all media for The Girl Project 
(website, Facebook, Twitter, Instagram) 

Ø Logo recognition on all advertising and marketing for 
The Girl Project 

Ø Curtain speech recognition 
Ø 8 VIP tickets for both The Girl Project and Voices HEaRd shows 

 
COMMUNITY SPONSOR - $1,000 
This sponsorship will offer the opportunity for a girl to participate in The Girl Project and 
support our “pay-what-you-can” performances. These performances allow members of 
our community who may not be able to pay the full cost of admission to 
see the show. 

Ø Half-page back inside cover ad placement in The Girl 
Project event programs� 

Ø Logo recognition in all media for The Girl Project 
(website, Facebook, Twitter, Instagram) 

Ø Logo recognition on all advertising and marketing for 
The Girl Project 

Ø Curtain speech recognition� 
Ø 6 VIP tickets for both The Girl Project and Voices HEaRd shows 

 
SCHOLARSHIP SPONSOR - $500 
This sponsorship will offer a unique opportunity for a girl to participate in The Girl Project 
who would otherwise be unable to cover the cost of admission for participation in the 
project. 

Ø Logo recognition on our website under the sponsor page � 
Ø Recognition in the program as a scholarship sponsor � 
Ø Recognition in the curtain speech � 
Ø 2 VIP tickets for both The Girl Project and Voices HEaRd 

shows 
	 

 
 

 
www.thegirlprojectky.org info@thegirlprojectky.org 

 



 
 

DID YOU KNOW? 

American teenagers consume 10 hours and 45 minutes of media per 
day. Our work explores the negative impact of the media’s sexualization 
and objectification of women including: 

Ø Negative body image (53% of 13-year-old girls are unhappy with 
their bodies, a percentage that increases to 78% by age 17) 

Ø Eating disorders (65% of American women and girls report 
disordered eating behaviors) 

Ø Rape culture (1 in 6 women are survivors of rape or attempted 
rape, which studies have link to men’s exposure to sexually 
explicit video games and music videos) 

Ø Violence (1 in 4 girls experience teen dating violence) 
Ø Self-mutilation (17% of teens engage in cutting and self-injurious 

behavior) 
Ø Anxiety and depression (adolescent girls experience depression t 

twice the rate of boys) 

Although the feminist movement has made great progress in countering 
these trends, the lack of healthy and positive representations of women in 
American media culture is overwhelming: 
 

Ø Women constitute 51% of the U.S. population, but only 20% of 
Congressional representatives are women.  

Ø The U.S. is not one of the 71 countries in the world that have had 
female presidents or prime ministers.  

Ø During Nancy Pelosi’s four years as Speaker of the House of 
Representatives, she has not been on the cover of a single 
national weekly magazine.  

Ø Women hold only 3% of positions of power in the mainstream 
media (telecommunications, entertainment, publishing, and 
advertising).  

Ø Women own only 5.8% of all television stations and 6% of radio 
stations.  

Ø Teenaged girls almost exclusively encounter male leadership in 
American government and politics and a male-dominated 
media.  

Ø In 2011, only 11% of protagonists in films were female.  
Ø Between 1937 and 2005, there were only 13 female protagonists 

in animated films, and only one of them did not solely pursue 
romance as her main goal. 

 

We encourage you to visit The Girl Project website to read our 
inspirational testimonials, to learn about our girls, our artists, our staff, our 

current sponsors and to learn more about the project. 
 

www.thegirlprojectky.org : info@thegirlprojectky.org 
 
 


